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Going Social at Sony

James Whitmoyer, Manager

Collaborative Applications

Social Goals

• Become the favorite brand by…
• Create amazing experiences and loyalty through new and 

innovative product launches

• Create unique approach to conversation by highlighting community 

OF Sony 

• “Live the Brand” inside and out

• Turn brand adversaries into advocates
• Listen to our customers talk to other customers
• Create an internal culture of brand advocates
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External

InternalVOC

Twitter

BI/TA

Facebook

Forum

Blog

Source

My Site

Flickr

API

FAST

YouTube
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“We live in a conversation driven world.” 
– Fast Company.com
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How to turn enemies into advocates? Listen.
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Social API
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Community ON Sony

00,000

Community OF Sony

000,000,000
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Low barrier to entry means easy to change
Before After
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Twitter Contest
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Held Contest on SEL’s twitter account informing followers:

10th person at #Coachella to ReTweet this gets a #Sony bloggie and a pair of 
upgraded VIP Passes

http://www.youtube.com/watch?v=0Au_8GMUxVs

06.16.10

10

Promoting Events on Facebook
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What We’re Doing Internally

• Employee portal was redesigned with a focus on getting 
employees talking with each other

• My Sites are heavily promoted as a way for employees to 
build their own brand within Sony

• Office Communicator with presence is connecting 
employees while reducing email

• Changing the culture from hunters to searchers
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Engage Employees with the Brand
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genSony Twittering on Black Friday
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Source
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Every Employee a Blogger
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My Site
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Building My Brand
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Presence
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People Search

Enterprise 2.0 Conference    Copyright06.16.1019

Organization Browser
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Blurring the Lines Between People and Content
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Why Does Any of this Matter?

Externally
• Reach our customers where they spend the most time
• Low barriers to entry; cost effective
• Leverage assets to create buzz

Internally
• This is how we “work” in our personal lives
• Engagement and empower employees
• Flexible Work Arrangements
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� Sony” or “make.believe” is a registered trademark of Sony Corporation.
Names of Sony products and services are the registered trademarks and/or trademarks of Sony Corporation or its Group companies.

Other company names and product names are the registered trademarks and/or trademarks of the respective companies.


